Digital media spend is increasing in 2023; this is expected to continue in 2024

Changes in budget/resource allocation 2023 versus 2022 (% net +ve)
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Source: Media Reactions 2023 survey of Belgian marketers

Ads in digital streaming music services

35 44
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Ads in online or mobile game

32 37

Billboard/Outdoor ads (posters)
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Ads in social media stories
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Ads in online ecommerce websites
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Branded content shared by online
influencers
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Online display ads (images + text)
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TV program sponsorship
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Ads in social media news feeds
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Events sponsored by a brand

Ads in store (offline)

Products integrated into TV shows

Q. How has your allocation of budget and/or resources for the following channels for 2023 changed (compared to 2022)

Q. How do you expect allocation of your budget and/or resource to change in 2024
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Radio ads
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Cinema ads (appear before movies at the
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Response options for both questions were increase/ stay the same/ decrease. Figure shown is the difference between “increase” and “decrease”.

Marketing in the metaverse
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