100

90
80
117 116 57
70 1115111 110
sl 10° 3 108 108 § 108 5107 ¥ 107 8 107 K106 W 106 0300 105 B 105
105 4 104 £ 104 £ 104 5 103 3 103 ¥ 103 ¥ 103
60 101
50
40
30
20
) I I I I
0
2 . S D X & ) e 2 > © Xe) S S X ) o
& & 4 s"’& 6,\\0‘70 & & 0@ -@'b@ & 'b‘”\(\ <\°§ N 0&{& '\‘\"eo Q.‘\Q& -\@v Qé,b& S foQO(V B ¥ Qf"b\ & @0& "b‘\\(\oo %‘\e@ < o&O «oé\
S & & & & FF & & & & & &S eSS % & & K & NS
¢ N & N &Y &S S R I N Z2RS &N L0
& & 00 Y £\ e \Q\ N ] o ° NS o & ¢
& X0 \)b N o K N o Q '3 & ¥ ¥ K <0
o P @ < & J & & ] S o7 &
Qg, o O O\\'Q Ob (\9 .\’2} N
Q¥ & © ¢t P )
R Qz ) Q
P

= Vonthly advertising/campaign reach

Selectivity index

140

120

(0]

0

o]
o



